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SUMMARY

Product Designer with 6+ years making complex enterprise systems legible and trustworthy across B2B and B2C SaaS. Crafts
agentic CRM experiences at Tekion (AI sales agents, off-hours lead engagement, AI-to-human handoff) that cut response times
and reduce lead leakage. Mentors designers toward AI-driven, data-informed practice, and pairs an engineering foundation with
rigorous research to bring clarity to ambiguous, high-stakes workflows. 

EXPERIENCE

Product Designer Apr 2025 – Present

Tekion Corp. Bengaluru, Karnataka

Associate Product Designer Jul 2023 – Mar 2025

Tekion Corp. Bengaluru, Karnataka

Product Designer (Internship) Jan 2023 – Jun 2023

Tekion Corp. Bengaluru, Karnataka

UX/UI Designer (Internship) May 2022 – Jul 2022

GE Digital Bengaluru, Karnataka

Interaction Designer Oct 2018 – Jun 2021

IIT Bombay (e-Yantra) Mumbai, Maharashtra

EDUCATION

IIT Hyderabad · M.Des, Master of Design (CGPA 9.21) Aug 2021 – Jun 2023

GGSIPU, New Delhi · B.Tech, Bachelor of Technology Aug 2012 – May 2016

ACHIEVEMENTS

SKILLS

AI & Emerging: Agentic UX, Human-in-the-loop (HITL), Designing with AI, Prompt & context engineering, AI evaluation (evals),
Model Context Protocol (MCP) & connectors
UX Research & Testing: Problem validation, Competitive analysis, Heuristic evaluation, Usability testing, Journey & experience
mapping, A/B testing, Behavior analytics (OpenReplay, Pendo), Heatmaps & red routes, KPI definition
Design & Systems: Product thinking, End-to-end (0→1) product design, Design systems & component libraries, Wireframing &
prototyping (lo-hi fidelity), Interaction design, Responsive design, Information architecture, Accessibility (WCAG)
Tools: Figma (Auto Layout, Variables, Dev Mode), Figma Make, Claude Code, Jira, Confluence, Slack

Led end-to-end design of Tekion's Salesperson AI ecosystem across 4 surfaces (Sales AI Agent, Sales Dashboard 2.0, Lead
Snapshot, Agent Studio), setting the company's agentic design language for enterprise CRM; live in 40 dealerships, projected
500+ rooftops and 60%+ appointments via AI.
Designed AI-led lead engagement flows automating first-response to booking, cutting response time from 5+ min to <1 min;
built intelligent human-routing and AI pause/resume controls to eliminate lead leakage on escalations.
Defined the human-AI collaboration model: a UX taxonomy of 4 AI states (Yet to Contact / AI Engaged / Routed to Human / AI
Paused) surfaced real-time on every lead, making the AI-to-human handoff legible and cutting the rep's reply loop from 9
steps to 6.
Built an AI-automated support-ticket digest (context files + scheduled tasks) that briefs designers daily on support ticket patterns, 
reaching 75%+ team adoption and sharpening cross-designer collaboration.
Mentored 3 associate product designers, running workshops on AI-driven design (context building, skill creation, Pendo-
based decisions) that strengthened strategic product thinking and grounded decisions in user data.

Drove 0→1 design of the Self-Service Financial Portal (invoices, payments, credit), adopted by 148+ Asbury dealerships
and reducing overdue invoices 43%. Built its design system from scratch (50+ reusable components) that scaled consistent,
faster delivery across a 5-designer team.
Redesigned Tekion's table filters after a design audit; partnered with CRM, Service, Parts, and Accounting to ship a scalable,
accessible solution. Adopted across 20+ CRM data tables, cutting filter-related support tickets 31.71%.

Mapped personas, workflows, and pain points from support tickets and OpenReplay sessions into a shared research reference 
used by 40+ designers and PMs to align product decisions.

Designed an AI-powered image-comparison feature for GE's SPEC Borescope app, informed by on-site research at GE Labs
and client power plants.

Redesigned e-Yantra's eYRC registration portal, lifting registration conversion 35% while streamlining onboarding for 12,000+
students/year across 3,200+ institutions in India and 6+ countries.
Owned 0→1 design of Krishi Yantra, an IoT produce platform bringing 20+ fruit and vegetable SKUs to market through real-time,
image-based listings, cutting an 8-hour/week manual listing process ~50% and reaching 250+ IIT Bombay staff and
students in pilot.

Winner of 2 international design competitions
2nd place, Ideothon, Hiroshima Research Institute, Japan; 3rd place, McMaster UI/UX Designathon, Canada
Published robotics UX research at ICETM & IEEE T4E conferences
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